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•
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•

Sources: 1 MRI Simmons Fall 2024 Doublebase, A18+, GBH89.7 listeners | 2 Scarborough–Boston 2/24-2/25, M–Su 6a–12m Cume, A18+ *Classical 99.5 listeners, GBH89.7 listeners 4



5

GBH 89.7
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•

•

•

•

2 Nielsen TAPSCAN, APR 2025, M-Su 6a-12m Weekly Cume, A18+ | 3 Source: GBH 89.7 Audience Survey, Fielded: 6/14/21–7/21/21

CRB CLASSICAL 99.5

https://www.classicalwcrb.org/
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|  Source: Nielsen TAPSCAN, Boston Metro, JUL 2024, M–F 6a–10a + 3p–7p 
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: CAI
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GBH 2 & GBH 44
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Compared to the average adult, viewers of WORLD Channel are 
.

compilation of programming airing on WORLD 
Channel | *in the last 12 months

•

•

•

•

•

WORLD
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: PBS KIDS

Apple TV+

HBO Max

Peacock

Netflix

Amazon Prime Video

Cartoon Network

YouTube
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Nick Jr.
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GBH.ORG
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NEWSLETTERS
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PODCASTS

2

were happy with the purchase they had made
from podcast sponsors or ads.

are more likely to purchase a product after 
hearing an advertisement on a podcast, 
compared to other places they might hear 
advertisements.

of listeners visited a company or product's 
website

Source: | 2MRI Simmons Fall 2023 Doublebas e, A18+ (listened to podcast(s) in last 30 days)​
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Features
•

•

Sponsorship Opportunities
•

•

•
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2020

Television signals for GBH 2 
& 44 carried via cable 
except Comcast
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