'CR -3 Classical 99.5

All classical music, all the time

CRB Classical 99.5, the region’s only 24/7 classical music station, seeks to bring the joy and
beauty of classical music to as many people as possible, and to bring as many people as possible
into the world of classical music.

Throughout the year, knowledgeable hosts guide listeners from Mozart and Bach to
contemporary composers. Each summer listeners are treated to live Boston Symphony Orchestra
and Boston Pops broadcasts from Tanglewood.

CRB is streamed live on classicalCRB.org.

The CRB Audience
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How to read: Compared to the average adult 18+ in the Boston DMA,
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Clutter-free listening for an exclusive audience
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Multiplatform sponsorship opportunities

RADIO

:15 and :30 spots on Classical CRB 99.5

STREAMS

Non-skippable :15 second pre-roll spots
* Classical CRB 99.5 live stream

* Boston Early Music

* BSO Channel

e Bach Channel

* Holiday Music Streams
(November-January)

Local Corporate Sponsorship

DIGITAL
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EVENTS

Display ads on Classicalwcrb.org and GBH Music hosts unforgettable performances
The Note newsletter (weekly)

Lo

April 16,2024
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The Note

by local and national musicians. Events can
be in person, virtual, or hybrid

* Linkable logo and acknowledgment in
promotion and information emails

* Logo on atrium screen (in-person)

: * Logo on “waiting to start slide” (virtual)
1

Soommooo * Credit on GBH’s Facebook event page
gruf':ﬁs.?fg'fl"u- * Verbal recognition during the event
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* Tickets to the event
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CRB Features

CRB’s beloved segments offer a unique opportunity for sponsors to
align with our passionate, engaged audience while supporting the
region’s only 24/7 classical music station. Be part of the music and the
moments!

WEEKLY SEGMENTS

Weekday Morning Drive

1. Birthdays - at 6:30 am Laura Carlo shares 3-4 celebrity birthdays.

Weekday Mid-Days

2. This Day in Music History — at 10:30 am Edyn-Mae Stevenson shares a short fun music
history item usually unrelated to classical music.

3. Book Bag Lunch — at noon, Edyn-Mae Stevenson connects you to the Boston book scene
including mentions of literary events around town and reading recommendations.

Weekday Afternoon Drive

4. Focus at Four — At 4 pm Greg Ferrisi features a piece based on a weekly theme

5. Trivia— at 5:30 pm, Greg Ferrisi poses a trivia question that is puzzled over during a short
piece. The question is not music related.

Saturday Mornings

6. Weekend Planner — at 9:15 am Katie Ladrigan runs down some last-minute ideas for
getting out and about in Greater Boston.

Local Corporate Sponsorship

G ;c’CIassical 99.5

:15 or :30 spot in break adjacent to the feature

Verbal recognition/live read by on-air host
i.e. "Focus at Four is brought to you by [Sponsor
name]...”

5 consecutive weekdays for a minimum of 8 weeks
(12 weeks preferred)
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