Your Brand, Backed by Trust (&, )89.7

A recent survey of GBH 89.7 listeners revealed that our audience
understands the role corporate sponsors play in keeping their favorite
radio shows on the air. As a result, our sponsors experience:
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"I cannot tell you how many . .
times | get thanked for High Purchase Intent & Action
sponsoring GBH in a week. |
absolutely love it."
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“GBH is a trusted member of
this community. Being aligned
with GBH, that trust transfers
over to the Village Bank. Being
a GBH sponsor is really a
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GBH 89.7.

partnership made in heaven.”

- Amy Werner, Chief Retail &
Marketing Officer, The Village
Bank

Ready to connect with our loyal audience?

Explore multiplatform sponsorship opportunities at gbh.org/sponsorship

P Contactus: Ics@wgbh.org

Source: LCS, GBH 89.7 Listener Survey, Fielded: April 2025
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