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PRODUCT LISTING ADS (PLA) OVERVIEW

Product Listing Ads (PLA)

Product Listing Ads, also known as Sponsored Products, are a pay-per-click on-site advertising solution for suppliers who
want to increase clickthrough and sell-through of their products.

Targeted reach Fabrikam

Menswear v Accessories Womenswear v Explore Fabrikam v

Place your products in front of thousands of
in-market shoppers ready to buy.

Results for Menswear (103 products)

Cost-effective

25
m Only pay when shoppers click your products,

ensuring you only reach qualified customers.
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Results-driven

Track and optimize against sales, clicks, and
product views. Average ROAS is 300%-600%*
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PLATFORM OVERVIEW

Platform Login

1. Enter program URL
into your browser

2. Enter email address and
password

3. Click 'Login’
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PLATFORM OVERVIEW

Menu & Navigation

1. Select Vendor (Brand)
Start a New Campaign
View Account Dashboard
View All Campaigns

View All Creatives

S vk W N

Create Campaign Reports
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PLATFORM OVERVIEW

Dashboard: Key Metrics

1. Key metrics for all campaigns
over the last 30 days (not
including current day)

2. Adjust dashboard graph by
campaign, metrics, and/or
campaign type

3. Adjust period of the graph.
Selections include:

 Last 7 Days

* Last 30 Days

* Current Month
* Previous Month

* Custom Date Range
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PLATFORM OVERVIEW

Dashboard: Top Campaigns
& Products

1. Quick view of top campaigns
over the past 30 days.

2. Quick view of top promoted
products over the past 30 days.

3. Full campaign list, showing
cumulative performance by
campaign. Click on campaign
name or pencil icon on the far
right to edit.
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Dashboard
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PLATFORM OVERVIEW

Dashboard: Campaigns List

Campaigns

1. Access the list of all campaigns

u . n B
on the “Campaigns” tab
2. The cam paign list can be sorted o — e e e — T
Vendor Name Campaign Mame PLA @ Active 0T 02 072 AT LT 51334468 51569 51.50 1.05% s f
by vendors, placements, and _ |
Vendar Name Campsign Name PLA ® Active 02/01/2022 o08/31/2022 tabess st $36,204.85 59.94 $181 0.55% 4™
Campaign status using the filters — U R — we  ww  wmm em e |
Vendor Mame Campaign Name PLA ® Active 05/06/2021 amee 11268 S uonTey 518,580 80 s 5.5 147N 15278
at the top of the page _ L o B :
Vendor Name Campa‘gn Mame PLA @ Active 1108200 . 0150/ weLaLy 1 m 2 $0.90 0.25% 4188 i
Vendor Mame Campaign Name FLA » Active oz * L/ Ay 5102078 5508 s110 0.74% s
3. Cl |Ck the 3 Dots on the rlg ht— Vendor Nzme Campsign Name PLA ® Active vovNZ  oama0n e w6206 ST 518 08 oo
M M Vendor Name Campaign Mame Banner ® Active 05/08/2022 07/30/2022 21800/ LT 598324 507 1084 [ Fail LT
hand side of each campaign to _ ‘ )
Wendor Mame Campaign Name PLA ® Active oa0V2022 072022 PR LT §1483079 S147 fin 1.36% L
q u Ickly ed Itl pa u Se, Or See the Vendor Name Campaign Mame PLA @ Active 05252022 2006 /Ty same9 258 s0e9 0N l424%  §
. . . Vendor Name Campaign Name PLA @ Active 03282022 . Ty $1,380.30 5167 5080 08 wy
insights page of a campaign. _ — o o — 9
Vendor Name Campaign Name PLA @ Active 08/05/2021 . I 288 MowTwLr 554226 26 s 5097 043% ™ L"\
Wendor Name Campaign Name PLA ® Active 117302021 §53285 428 sos2 08N 4N §
Vendor Name Campaign Mame PLA @ Active 11730200 . 00 DAY 58646.20 87 50.56 0845 Be4%  §

Vendor Name

Campaign Mame PLA @ Active 06/16/2022 08/0572022 51395 82

1123 Results

Terms of Service Privacy Polcy

© 2022 Promotel
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CREATING PLA CAMPAIGNS

Starting a PLA Campaign

1. Click "+New Campaign’ in the left-side
menu or use the button in the upper
right-hand corner of the dashboard

2. Click "Product Placements’ once on the
configuration page to create a new
Sponsored Products campaign

3. Click 'Next’

B8 Microsoft Advertising

Fabrikam = PromotelQ

Contact Support

New Campaign

0Conliguralion

vendo

e Product Placements

Banner Placements
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CREATING PLA CAMPAIGNS

PLA Campaign Configuration

4. Confirm Vendor and Name Campaign

» Use easily recognizable campaign names for
reporting purposes, such as:
‘Retailer_Brand_Initiative_Timeframe’

5. Enter Budget and Flight Dates

» Set campaign to "Active” to go live upon setup
completion, or "Paused” to launch at on a specific
date

» Recommend $1,000/week for test & learn
campaigns budgets

* Budget interval will determine how campaign
budget is refreshed (daily, weekly, monthly, or
lifetime)

* Recommend 6-8-week campaign flight dates to
ensure sufficient visibility onsite

* Set recurring campaigns, without end dates for a
sustained onsite presence.

B8 Microsoft Advertising
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Edit PLA Campaign

T onfiguration ontent Targets
edonfiguralon ~

Content ~

-----

Al Categories All Products all $ m
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CREATING PLA CAMPAIGNS

PLA Campaign Content

6. Product Selection

* Select the available items in the content tab when
creating a new campaign.

* Select your full catalog or 30+ products minimum

* For the best performance, select top sellers,
seasonally relevant, and/or core items. Avoid slow
selling products if possible.

7. Setting Bids

* Once products are selected, unique bids can be set
per product, or a standard bid can be applied the
across all selected products

* Bids must be above the Minimum Bid for products
to be eligible for promotion

* Bid within the Suggested Bid Range to ensure your
bids are competitive

* Consider the price of products in relation to bids.
Maximum bid should be ~50% of product price

B8 Microsoft Advertising
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¥
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Contact Suppart

Edit PLA Campaign

Content

eDw

YPORRREDY kB

Name

Product Mame

Preduct Name

Product Mame

Product Name

Product Name

Product Name

Preduct Name

Product Mame

Product Mame

Preduct Name

Product Name

Product Name

Preduct Name

Product Name

Product Name

Configuration

Content

Targets

Status

Al
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CREATING PLA CAMPAIGNS

PLA Campaign Targets

8. Target Selection

* Review campaign targets to ensure promoted
products are displayed in front of the most relevant
shoppers.

* If there is a target that is not relevant, contact
support for guidance.

* We recommend selecting all targets to maximize
campaign reach.

* Use Cross Targeting where available for broader
visibility on site and to target shoppers in
complementary categories.

Once desired targets are selected, click “Launch
Campaign” button in lower right-hand corner and
the campaign will be live on site in about an hour.

B8 Microsoft Advertising
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Comact Support

Edit PLA Campaign

Targets

109 Product

s Selected

Target Options

Category (15)

Cross Targets (54

Configuration Content

€  Available Target Criteria

B clothing

¥ clothing » Bottoms

B Clothing > Bottoms > Crops & Capris
% ciothing > Bottoms > Pants

B clothing > Battoms > Shorts

B clothing = Dresse

B Clothing > Dresses > Dresses
% Clothing » Tops

B4 clothing > Tops » Tops & Tees
B clothing » Underwear

I clothing » Underwear » Bras

B shoe

% shoes > Shoes

Targets

Unselect All

Selected Target Criteria
Category (15) Clear

Clathing

Clothing > Bottoms

Clothing » Bottoms » Crops & Capris

Clothing > Bottoms » Pants
Clothing > Bottoms > Shorts
Clothing » Dresses

Clothing >

Clothiry

-1
S & & & & &
-

hirvg > Uy

othing > Urs
shoes

Shoes » Shoe:

Clear all selected products
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CREATING PLA CAMPAIGNS

PLA Campaign Strategies for Success

Good Performance Strong Performance

Exceptional Performance

* Running over 75 SKUs to maximize

Product Rotation  * Running at least 30 SKU'’s ) .
pacing efficiency & performance

Budget Intervals + Monthly Budgets * Lifetime Budgets

* Monthly flights dates, * Lifetime budgets with

Flight Dates extending at the end of each Quarterly flighting
month
.  Within 50% of  Within 60% of
Bid Strategy
suggested range suggested range

B8 Microsoft Advertising

Running full product catalog to
maximize pacing efficiency &
performance

Monthly, with no end date, to
optimize pacing around key
promotional periods

Always on, monthly no end date,
with a pacing boost around key
promotional periods

Within 75% of suggested range
with bid increases around key
promotional times
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PERFORMANCE REPORTING

Reporting Tool Dashboard

1. To enter the reporting tool, click
"Reporting" in the left-side navigation
menu

Your Reports

Recent Reports ©
All Vendors
Date Generated Venda

2. Once in the reporting tool, click “Create
New" in the top-right corner or above
saved reports to open the report
builder menu

Mo reports have been run yet

Reports will appear here for download once they've been run

3. Reports will be available for download
in this window

Al Vendors

4. View all saved reports in — - i
this window

.....

Product Performance Report Multiple (5238) Previous 7 days Duaily No PromotelQ Run

Sales Report Multiple (5236)

PromotelQ

Campaign Performance Multiple (5236)  Previous . all o PromotelQ

Campaign Summary

Multiple (5236) evious ay3 ive o PromotelQ
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PERFORMANCE REPORTING
Building Reports

1. Name Report
 Add a report description if needed. This is

included with reports distributed via email.

2. Select Report Period and Interval

* Period: determines date range for report

* Interval: indicates how the data will be
aggregated within the report

3. Select Vendor(s) and Campaign
Types

* Vendors: Reports can be pulled for
multiple brands at the same time

» Campaign Types: Choose between PLA,
Banner, or All Campaign Types

4. Select Dimensions and Metrics

* Preset Reports: Choose from one of the
preset reports and modify as needed

* Custom Reports: Build report by selecting
individual dimensions and metrics

=. Microsoft Advertising

Create a New Report

Report Name O

Description

Report Period © Report Interval O

Previous 7 days ~ Cumulative ~

vendors 0 Campaign Type ©
All Vendors All Types w Clear Filters

Available Columns Column Presets O Report Columns

Average Unit Price (Purchased Product)
Conveérsion Source
Interacted Product / Creative
Interacted SKU
Order Date
Product

Order 1D

Matrics Purchased Product Name

Purchased SkU

Performance
Total Sales
Units Sold

Vendor Name



PERFORMANCE REPORTING

Scheduling Reports

1. Select how often you would like
the report generated. Reports
can be scheduled for a daily,
weekly, or monthly recurring
cadence

2. Check “Email Report When
Ready” for the report to be
delivered via email.

3. When the report build is
complete, click "Run Now” in the
top or bottom right-hand corner
to create the .csv download

=. Microsoft Advertising

Create a New Report

Sales

Conversion Source
Campaign

Interacted Product / Creative
Inventory |

Viandor Interacted SKU

Ordar Data
Product
Order ID
Metrics Purchased Product Name
Performance Purchased SKU
Total Sales

Units Sold

Vendor Name

Campaign

Access Level
Audience External ID
Audience 1D
Audience Name

Columns Selected Clear selections

Budget Amount

Generate Report O

Once ~ Email report when ready e

Cancel Save Report m

Terma of Service Privacy Policy

£ 2022 PromotelQ



PERFORMANCE REPORTING

Preset Reports

Campaign Summary Report:

Sample Campaign Summary Report

View overall campaign performance/efficiency across metrics including
impressions, clicks, average CTR, CPC, total sales, and ROAS

Ban 7 UFETIME

If you have multiple campaigns running within an account, this is useful to Fensorfams o o 20601 20220831 T
compare performance o o gt
LIFETIME

LIFETIME

0 UFETIME

. . LIFETIME
Detailed Campaign Performance: T e
Banner 1 UFETIME

Breaks down campaign performance of each promoted product for Venor Norme e e 1 urere
insights around share of impressions, clicks, spend, and sales. Vendor Name G e T ureme
; Banner 4 LUFETIME

Gain insight into In-Store Sales Attribution by adding “Conversion Source” : e 2 T
7 ] endor Name Banner 1 UFETIME

and Cross-Targeting by adding Cross Targets to your report. o o L
PLA LIFETIME

PLA LIFETIME

PLA LIFETIME

Vendo 2 PLA LFETIME

Sales Report: e s e
: : . . Vendor Name Banner LFETIME

Tracks which products are being purchased and attributed to campaigns. Vendorbame_[G garner 202 LD
Vendor Name PLA LIFETIME

Highlights shopper purchasing behaviors — ie: are shoppers clicking on a endor Name s L JUFETME
product but buymg another? VendorName  C: PLA LIFETIME
Vendor Name : PLA LFETIME

. 0 . Vendo e G PLA LIFETIME

Add "interacted SKU" to the report to see which product the shopper Vendor Name G PLA 20101 2 UFETIME
. .. Vendor Name Banner 2 LIFETIME
clicked on and compare to the final purchase product for additional Vendor Name G LA UFETIME

Vendor Name FLA LIFETIME

insights.

Microsoft Advertising 20



PERFORMANCE REPORTING

Two factors to monitor when optimizing campaigns are

Common PLA Opt| m izatiOnS ROAS and Spend Through. These metrics will provide the

best insight into overall performance and onsite opportunity.

High ROAS Low ROAS

Increase Bids on highest performing products to scale

* Reduce bids on low performing products

ROAS * Consider deselecting top level broad targets
High Spend- * Add additional budget to ensure campaign doesn'tgo Replace poor performing products with new products
Through dark during the day

similar to higher performing products
» Test adding additional products that are comparable
to current product selection

» Bid within the “Suggested Bid Range” * Include at least 30 products in campaigns and consider
- Add additional relevant products to campaign if adding additional products if possible
Low Spend- possible * Increase bids on products to be competitive and
Through « Increase bids on promoted products ensure bids are above the “Floor Price”

«  Select all targets if possible *  Select all available targets

B8 Microsoft Advertising 21



RESOURCES

Platfo rm ReSOU rces Below are links to several resources for platform support,

campaign setup, and reporting.

-

 Microsoft PromotelQ Help Desk Getting Started with PLA Campaigns * Reporting Tool Guide

* RMsupport@microsoft.com PLA Campaign Best Practices * Preset Reports Guide

Getting Started with Banner » Reporting Tool Glossary
Campaigns

Banner Campaign Best Practices



https://promoteiq.powerappsportals.com/piq-helpdesk-home/
mailto:RMsupport@microsoft.com
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/8ni1KR7E-BbtQ0JTi2Aj6a2TqgjyrP-ed-l-ErAV6vc
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/eAZDX8Q3fL1_553SMxdyMKGflfAfMlWlpxxwtM57YD4
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/TAYJhzEh0ufZAZ6wVjKXkhyPeRxbHdRHv-rtitKjmlQ
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/TAYJhzEh0ufZAZ6wVjKXkhyPeRxbHdRHv-rtitKjmlQ
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/cUaZi2fdxnHzjURk44DU9dy38b5gf9v-3wKnUsbe85A
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/kD_NEHPe2PEfmPkxn6qrn6g2HMZJ2RSllOdrs3GeJaA
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/_a8XtkR9YjRr5zN8bFwRTcFY8WvY7Y0nsB6eEY0_pCo
https://a70de67c702e42b496bfedf2f74c216a.svc.dynamics.com/t/r/Vpn1kGFOlOOz7Yfc1yKKAv7KFaBkRycuWA4O2Y0jky4
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